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Abstract 
Micro Small and Medium Enterprises 
(MSMEs) are the main drivers of economic growth 
wheels that are able to absorb labor and are able to 
make a significant contribution to the Gross 
Domestic Product (GDP. This research was 
conducted in Sidoarjo Regency covering 11 BPR and 
is a qualitative research. The respondents of this 
study were twenty-six (26) who were SMEs. 
The results of this study indicate that SMEs 
have a good business continuity through loans 
provided by rural banks in Sidoarjo Regency. Other 
results show an increase both in terms of income and 
the addition of existing assets, an increase in the 
amount of labor used, and an increase in a more 
prosperous standard of living. In the initial stage, 
there are those who do not yet have employees, but 
after their business develops with the existence of 
credit from BPR, MSME entrepreneurs are able to 
have employees and some even increase the number 
of employees. From this study it can be concluded 
that the credit given by BPRs has a significant role in 
the progress of MSMEs as evidenced by an increase 
in the living standards of MSMEs who have become 
more prosperous with an increase in their incomes. 
Through this research, it is hoped that the 
Government will pay more attention to BPRs, in the 
form of policies that enable BPRs to survive facing 
competition, especially from commercial banks. 
 
Keywords:  Micro Small and Medium Enterprises 
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I. INTRODUCTION 
When facing a crisis, Micro Small and 
Medium Enterprises (MSMEs) are able to save the 
nation's economy, because it can make a significant 
contribution to Gross Domestic Income (GDP), and 
be able to absorb labor which will ultimately improve 
the welfare of the community (Aribawa, 2016). 
Based on data obtained from the Ministry of 
Cooperatives and Small and Medium Enterprises of 
the Republic of Indonesia, it shows that the number 
of MSMEs after the crisis did not decrease but 
continued to increase. In 2012, the number of MSME 
entrepreneurs was 56,534,592 (99.99%), while 0.01% 
were large-scale entrepreneurs. In 2016 the number 
increased to 61,651,177 (99.99%) and 0.01% were 
large-scale entrepreneurs. The employment of 2016 
was 112,828,610 (97.04%). The GDP in 2016 was 
7,009,283 billion or 59.84% and rose to 7,704,635.9 
billion (60%) in 2017. 
The above phenomenon explains that 
MSMEs are quite interesting topics to be studied. 
Sudaryanto, et al. (2011) explained that the strategy 
to develop MSMEs in Indonesia is inseparable from 
banking support in lending. This research is in line 
with Murwanti and Sholahuddin (2013) which shows 
that traders who have already received Baitul Maal 
wa Tamwil (BMT) financing, can increase their 
profits. Likewise, Widyastuti and Yuliandari's 
research (2016) shows that working capital loans 
extended by BPRs to MSMEs have a positive 
influence on the average increase in MSMEs sales 
turnover. 
Pramana and Indrarini (2017) in their 
research showed an increase in the welfare of MSME 
customers after obtaining financing from the SRB. 
This study is in line with Lastina and Budhi (2018) 
showing that the effectiveness of the distribution of 
KUR Bank BRI Unit Blahkiuh has a positive and 
significant effect on SME income through the 
productivity of MSMEs in the Abiansemal sub-
district. 
According to Oktafia (2017) in the growth 
of MSMEs the movement is faster through the role 
and support of Islamic Micro Finance Institutions. 
Research from Husaeni and Dewi (2019) shows that 
Sharia microfinance has a significant effect on the 
level of MSME business development for BMT 
members in West Java. 
Based on the above background, the 
researcher raised the topic of the factor analysis that 
affects the business continuity of MSME 
entrepreneurs. 
 
II. THEORY REVIEW 
A. Credit 
Credit is the provision of money based on a 
loan agreement between the bank and another party, 
which gives the obligation for the borrower to repay 
his debt after a certain period of time, by providing 
interest (Act No. 7 of 1992 concerning Banking as 
Amended by Act No. 10 of 1998 article 21 paragraph 
11). 
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Loans have several purposes, including: (1) 
Looking for profit seen from the bank that will 
receive interest income; (2) helping customers' 
businesses grow more; and (3) assisting the 
Government, because it enhances development in 
various sectors (Kasmir, 2018). Well-managed loans, 
and the separation of records from personal finances, 
can certainly increase the income of the credit 
recipients. 
B. Rural Credit Bank (BPR) 
Rural Credit Banks, like other conventional 
banks, conduct business activities to collect funds 
from the community to be distributed to other people 
who need it, but with some limitations in scope. 
BPRs cannot provide services in payment traffic, 
such as clearing and buying and selling of foreign 
currencies. 
There are 3 BPR categories, namely: (1) 
BPR book I; (2) BPR book II; and (3) BPR book III. 
The difference between the three categories is on 
capital, if book I capital is below Rp. 15,000,000,000 
(fifteen billion); book II the capital is between Rp. 
15,000,000,000 (fifteen billion) to Rp. 
50,000,000,000 (Fifty Billion); while for book III the 
capital is above Rp. 50,000,000,000 (Fifty Billion). 
C. Micro Small and Medium Enterprises (MSMEs)  
The meaning of MSMEs is divided according to Law 
No. 20 Article 1 of 2008 is as follows: 
a. "Micro Business with criteria including: (1) net 
assets owned at most Rp. 50,000,000 (fifty 
million Rupiah), excluding land and buildings 
for businesses; or (2) has annual sales results of 
at most Rp. 300,000,000 (three hundred million 
Rupiah) ". 
b. "Small Business has criteria (1) net worth of 
more than Rp. 50,000,000 (fifty million Rupiah) 
up to a maximum of Rp. 500,000,000 (five 
hundred million Rupiah) excluding land and 
buildings for business premises; or (2) has 
annual sales results of more than Rp. 
300,000,000 (three hundred million Rupiah) up 
to a maximum of Rp. 2,500,000,000 (two 
billion five hundred million Rupiah) ". 
c. "Medium Business is a business with the 
following criteria: (1) total net assets of more 
than Rp. 500,000,000 (five hundred million 
Rupiah) up to a maximum of Rp. 
10,000,000,000 (ten billion Rupiah) excluding 
land and buildings for business premises; or (2) 
has annual sales results of more than Rp. 
2,500,000,000 (two billion five hundred million 
Rupiah) up to a maximum of Rp. 
50,000,000,000 - (Fifty Billion Rupiah). 
The existence of MSMEs is a savior for 
post-crisis economic development, because it can 
open employment opportunities that will reduce the 
unemployment rate, and participate in the 
development of a country (Baholli, et al., 2015). 
When there is a fluctuation in currency exchange 
rates, MSMEs have no potential to experience a crisis, 




Income is the result obtained by someone 
from work activities. In economics, income is the 
maximum value that can be consumed by someone in 
a period like the original state. It can be concluded 
that income is the amount of assets in the initial 
period plus all income in one period (Sari, 2019). 
E. Prosperous 
The definition of prosperity according to 
Notowidagdo (2016) is a sense of security, security 
and prosperity, free from disturbances. Meanwhile, 
according to Suharto (2014) there are three basic 
concepts of social welfare, namely: (1) welfare 
conditions include the fulfillment of physical, 
spiritual and social needs; (2) the field of activities 
involving social welfare institutions and various 
humanitarian professions conducting social welfare 
businesses and social services; (3) activities in the 
form of organized activities or businesses to achieve 
a prosperous condition. 
 
III. RESEARCH METHODS 
The research carried out is a qualitative 
descriptive study that aims to determine the impact of 
BPR credit distribution for the business continuity of 
MSME entrepreneurs, by conducting in-depth 
interviews with informants (Bungin, 2011). 
In-depth interview is by conducting question 
and answer while face to face between researchers 
and informants using question guidelines. The object 
of this study is the SMEs in 11 rural banks in 
Sidoarjo. The source of the data was taken from 
people whose information was excavated, namely 26 
informants from the UMKM and visited the field. 
 
IV. RESULTS AND DISCUSSION 
SMEs who are respondents, are scattered in 
several areas including Porong, and Sidoarjo. The 
informants interviewed have a variety of businesses, 
some are in the salon business, selling mobile phones, 
fabrics, household appliance production, restaurants, 
farmers, crackers entrepreneurs, to tent rentals. Of the 
26 informants, only 4 received credit facilities twice 
at the same BPR. While 22 informants took credit 
more than 3 times at the same BPR. All of these 
SMEs experienced an increase in employment. At the 
beginning of the business there are those who do not 
have employees, but when the interview already has 
employees, there are even those who have doubled 
due to their growing business. 
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Ali, as an MSME entrepreneur at the 
beginning, did not have a car, but after receiving 
credit from the BPR he was able to buy a car to 
expand his business. Junaidi initially did not have any 
assets, but after receiving credit, his business grew, 
his market share increased, and he was able to buy a 
car for the business and expand his home. Dju as an 
MSME actor after receiving credit from BPR is able 
to have more than two houses and owns a car for her 
children. 
Minarti used to use only 2 employees, but 
currently has 27 employees, with the addition of 
assets in the form of a work car, a family car, and has 
a green house which is quite extensive with income 
increasing 5 times. In addition there are SMEs who 
have shops, previously had a net income of only Rp. 
4,000,000 per month but now increases 125%. 
There are also SMEs in the field of crackers 
that experienced a 20% increase with the addition of 
assets in the form of houses, cars, truck fleets and 
boiler machines for the production of crackers. 
Informant Novi experienced a threefold increase in 
income by adding one store.  
 
Table 1. Increase in assets of MSMEs actors 
         Source: Results of interviews with respondents 
 
 
Table 2. Business Continuity for SMEs 
 
 





The continuity of this business can be seen 
by the existence of a growing business, increasing 
incomes, increasing the number of employees and 
increasing profits. 
 This research is supported by Widyastuti 
and Yuliandari (2016) who show that (1) BPRs play a 
very important role in improving the performance of 
small micro businesses, even though they are still not 
as large as Commercial Banks; (2) Working capital 
loans channeled by BPRs to Medium and Small 
Enterprises (MSEs) have a positive effect on the 
average increase in sales turnover. Murwanti and 
Sholahuddin (2013) in their research showed that 
micro-trader businesses increased after obtaining 
BMT financing. Mulyati (2017) in her research 
showed a significant result between giving credit and 
increasing SME income at PT. BPR Pundi 
Masyarakat. Research by Malik and Siringoringo 
(2011) shows that: (1) credit has a direct and 
significant positive effect on SME assets; (2) credit 
has a direct and significant positive effect on the 
number of SME employees; (3) credit has a direct 
and significant positive effect on SME income, while 
assets have an indirect and significant negative effect 
on SME income. 
Pramana and Indrarini (2017) in their 
research showed that there is a relationship between 
financing and the welfare of BPRS customers. When 
customers get financing, their business results will 
increase so as to improve the welfare of these 
customers. Likewise Sari (2015) in his research 
showed that there was a significant influence between 
the distribution of MSME loans to the growth of 
MSMEs. Research conducted by Shalihuddin, et al., 
(2016) shows the results of: (1) Loans disbursed by 
PT BPR Ganda Lata have an impact on increasing 
income and only 1 (one) respondent has not 
experienced an increase in income; (2) All 
respondents experienced an increase in profits each 
month. 
The design of credit lending strategies from 
this study are: "(1) Mapping credit lending plans. 
Mapping is done based on the segment to be financed, 
and a priority scale is made; (2) applying 6C credit 
rating criteria in the form of: Character (to assess the 
character of the prospective debtor related to 
reliability in making credit payments); Capacity 
(ability of prospective debtors to repay loans); Cash 
Flow (cash flow of businesses that are able to pay 
loans that are used on time); Capital (capital of 
prospective debtors who are able to assume 
additional planned loans); Condition of Economy 
(prospective debtor business prospects in terms of 
micro and macro economics); and Collateral 
(collateral value of the prospective debtor is adequate 
to bear the risk if something unexpected happens) 
"(Lusy, 2019). If this lending strategy is carried out 
correctly it will certainly be effective for BPRs in 
extending their credit to MSME entrepreneurs. 
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V. CONCLUSION 
Micro Small and Medium Enterprises 
(MSMEs) that receive credit from rural banks in 
Sidoarjo Regency have experienced an increase both 
in terms of assets, and business continuity. Another 
impact of the credit provided by the BPR is to 
increase income for the people around Sidoarjo, 




BPRs have a very important role to MSMEs 
actors, that is why policy makers in this case the 
Government, are expected to be able to pay attention 
to the survival of BPRs by imposing limits on 
conventional banks, especially in terms of loans. 
MSMEs need to provide training to their employees 
so that they have improved performance. This is in 
line with the research of Jones, et al. (2013) which 
shows that MSME practitioners who have training 
methods, can improve the performance of the 
existing human resources at the company. 
Micro Small and Medium Enterprises 
(MSMEs) players should utilize 4.0 technology so 
that they can compete with large-scale actors and 
expand market share through the 4.0 technology. The 
next researcher should provide assistance to MSMEs 
entrepreneurs to compile simple bookkeeping in 
order to find out the real benefits. Researchers can 
then consider the development of the digital economy 
as one of the factors that support the success of 
MSMEs entrepreneurs. MSMEs players who master 
developing digital technology will be able to expand 
market share to various regions and work more 
efficiently in promoting results (Sari, 2019; 
Roosdhani, et al., 2012; Rianto and Yunus, 2019). 
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